
Increase Your Online Impact



▪ Professional website design, setup, 
and management

▪ All things digital!  

▪ Social Media! Setup, design, content, 
customization, and monitoring

▪ Data Analysis and Metrics

▪ Google Ads

▪ General consulting, training, and 
speaking



Why Do I Need A Strong Online Presence At All?

▪ I get all of my business from referrals or word of mouth  

▪ I have had plenty of business

▪ That may be all true…until it’s not



Central Questions to Answer

1. Is your website good enough?

2. Have found your social media voice?

3. How to rank better on Google?

4. How to generate online leads?



The Website as Hub

▪ It all starts with a website

▪ A website remains the most important online destination for your 

business

▪ When it’s built right









The Website as Hub

▪ Homework – do you own your name?

▪ Is your site corporate or cookie cutter?  

▪ What is your site about?



The Good News On Web Design

▪ The good news – Website design is easier than it was 12 years ago

▪ Knowing coding languages like HTML is less pivotal

▪ It still helps to have a designer



The Bad News

▪ A lot of tools running around with serious drawbacks

▪ Critical functions missing

▪ Poor SEO performance



AI Is A Tool, Not A Solution

▪ Created website with AI
▪ 1 hour of information prep and input
▪ 1 hour of reviews and content editing
▪ 2 hours of redesign

▪ Just designed website
▪ 1 hour of information prep and input
▪ 1 hour of reviews and content editing
▪ 1 hour of design



The Website as Hub

▪ Does your site have your critical information on it? 



The Website as Hub

▪ Does your site have reviews and testimonials from your biggest 

fans?



The Website as Hub

▪ Are you showing off your work in visuals and galleries?



The Website as Hub

▪ Are you using video?



The Website As Hub

▪ Does it link social media or other key business links? 



The Website As Hub

▪ Is it readable? 

▪ Google Fonts are a safer bet – recognized and generally free



The Website As Hub

▪ What is the one thing that you want a visitor to do when they visit 

your business’ website?





Contact matt@superchargemarketing.com for more information



Mobile-Friendly

▪ How does your site look on different devices? Apple, Android

▪ Google can ding you in search results



▪ How can people contact you on your site? 
▪ Don’t overlook texting! 



▪ Can’t, won’t or don’t answer the phone? 
▪ Site automations to text back a missed call



The Website As Hub

▪ Keep your site up to date to match that
▪ Check the listed year

▪ When was the last time you updated it?

▪ Does it reflect your current status and goals?  



The Website As Hub

▪ Get solid hosting

▪ Make sure it’s fast (the cheapest hosts are NOT)

▪ Make sure an SSL certificate is installed

▪ Avoid shared hosting arrangements



Finding Your Voice

▪ Which social media channels will 

you prioritize?

▪ Standing out with great content.



WHY?

▪ Social Media
▪ Search engines LOVE social media sites

▪ High traffic and legitimate

▪ Usually, automatic top 10 search results for the business name

▪ But this takes time…



It Comes Down To Time

▪ Social media’s use remains widespread



Finding Your Voice

▪ Facebook brings in geography

▪ Near me searches and results 



Standing Out

▪ Be a savvy business, standing out from the crowd of 
businesses NOT utilizing Social Media (or using it 
poorly)

▪ This matters as social media membership and activity 
continues to grow



Finding Your Voice

▪ Does your Facebook page, LinkedIn profile professionally represent you?
▪ Does it look good?
▪ Is there ongoing, active content?



Finding Your Voice

▪ Your social media profiles need to be designed
▪ High-definition images
▪ Consistent with the rest of your branding
▪ Updated occasionally



Finding Your Voice

▪ Always keep it professional!



Finding Your Voice

▪ Make Sure Your Profiles Are As Complete As Possible



Generating Great Content

▪ Effectively building your audience only comes with generating great 
content consistently over time

▪ Little or no content is a garden with no water  



Generating Great Content

▪ This will be a mix of text, links and images

▪ Remember that smart device in your pocket or purse!



Generating Great Content

▪ Post Example: Thanks to all of the visitors to the Seattle Center’s 

grounds today. The fountain was very popular with the kids in 

Spring sunshine! 



Generating Great Content

▪ Do not overthink it

▪ Business posted once per month with sheer poetry (A+)

▪ Business posted 3 times per week with decent content (B-)

▪ Who do you think reached more people and had a bigger impact?



▪ Also Remember That 

Quality Still Matters



▪ Are you using your brand and other key information in your visuals? 



Working in Video

▪ The advantages of uploading video content
▪ More engagement, more response
▪ Great for listings, market updates, etc.



Generating Great Content

▪ Avoid sell, sell, selling

▪ Using social media overtly for sales is a common mistakes

▪ People are on social media to be social



Generating Great Content

▪ Effective writing skills are more critical than ever!

▪ Spelling and grammar matter



Remember to Monitor

▪ Monitor how your social content performs over time

▪ Who are you reaching?



Ranking on Google

A great website or social presence 

does not matter if no one can find it



Ranking on Google



Ranking on Google

▪ What do you want to rank for? 

▪ What are your keywords?  

▪ Hey…what are keywords in general?   





Ranking on Google

▪ SEO as “magic”

▪ Not really, just a series of factors that Google likes to see on a site to 

rank it.
▪ Business name

▪ Domain name

▪ Use of keywords

▪ Some links

▪ But it’s always changing and updating



▪  Load time matters.

▪  Mobile friendliness and performance matter.

▪  Various site speed tests – recommend using several of them.



▪ Load time matters

▪ The quality of your hosting can greatly impact site speed



Ranking on Google

▪ Retire jpg and png 

images.

▪ Image formats like WebP 

and AVIF often provide 

better compression, 

which means faster 

downloads and less data 

consumption.



Ranking on Google

▪ Name

▪ Address

▪ Phone

▪ Must be 

consistent 

EVERYWHERE



▪  Get a https in your url

▪  Google prioritizes sites with security certificates

▪ “Site Not Secure” message coming this month in Chrome!



▪ ACTION ITEM

▪ A good idea to run Google AND Bing searches for your business



Ranking on Google

▪ Run business and keyword searches “incognito” in your browser



▪ The important role of Google My Business
▪ FREE

▪ Get a phone call or postcard from Google to verify

▪ Top search engine results usually a given

▪ More available if your business provides geographically targeted services





Ranking on Google

▪ New content = Google Food!

▪ Google will come by more when you are updating a site’s content

▪ That means more indexing and more accurate search results

▪ Business visuals?  

▪ Food drives, new employees, new services and products



▪ Google's AI crackdown is a series of updates to its search ranking system 
that aim to reduce low-quality and spammy AI-generated content. 



Can I Use AI To Keep My Site Active?

▪ Ask Chat GPT and other AI tools questions to generate content

▪ BUT…then you go through and check the content

▪ Fix errors

▪ Put it in your own voice



Generating Leads Online

Get increased traffic through online 

advertising!



Considering Online Lead Generation

▪ To this point it’s been about organic content

▪ Now we consider paying for clicks and leads

▪ Does that still work in 2025?



▪ A key difference between SEO and SEM is the amount of time 

they take

▪ SEO can take months to effectively climb the search engine 

rankings

▪ With SEM your ads have the opportunity to show up and start 

generating traffic a soon as your campaign is ready



▪ Are you set up to respond? 

▪ Some of the biggest waste has been when ad leads are not quickly 

responded to.



▪ Signing up for Google Ads is easy

▪ Any search will quickly get you to a log in or sign-up point



▪ The Google Ads Overview Screen



▪ Creating a new campaign!



Considering Online Lead Generation

▪ What do you want the ads to do?  

▪ Generate direct leads and contacts?

▪ Result in a sign up?

▪ Make a purchase?



▪ Ad goals…



▪ The art of writing ads!

▪ Use secure links (https)

▪ Be informative, respect the character limit.

▪ Use initial caps.

▪ Define a problem, then solve it.

▪ Remember this should relate to keywords!



Considering Online Lead Generation

▪ Google Ads and others have the benefit of being able to track 

results in various ways

▪ How many form submissions, how many calls



▪ Have you done the math to ensure that online advertising makes 

sense?  

▪ Answer that by estimating how much the average customer is 

worth

▪ Then balance that against the expected cost of ads



▪ Google Local Service Ads – Google Guarantee

▪ You have to apply and hope that your industry is supported in your 

location

▪ That means submitting paperwork



▪ This can be a slog with various tax and formation paperwork and 

ID’s all submitted

▪ Followed by a review process



▪ Can also be 

worthwhile!

▪ Potential position 

above other ads in 

local searches

▪ You only pay for 

actual calls-leads.

▪ Google Guarantee 

green checkmark 

means Google 

would compensate 

anyone abused by a 

given company.

▪ Provides assurance.



▪ March Statistics
▪ $1500 in ad spend

▪ 52 quality calls generated

▪ Closet rate of 33%

▪ Average client value of 

$2,000

▪ Nice – You just made a 

little over $32,000



Considering Online Lead Generation

▪ Like everything, it takes time and monitoring
▪ Programs like Google Ads are not always intuitive
▪ The above two points can lead to $$$ being wasted



Closing Challenges

▪ Time – You have a few other things going on

▪ Technology – It’s always changing

▪ Interest – Do you want to do this?



Overcoming Challenges

▪ Friends and family are a limited resource when helping with websites.
▪ Watch out for companies or the latest “tool” selling snake oil!  



Overcoming Challenges

▪ Use “The Rule Of Three”

▪ Pick three online priorities you are going to change

▪ Update text content

▪ New visuals

▪ Registering a domain name



In Closing

▪ Know yourself!
▪ Do you want to do this?  
▪ What’s the plan?
▪ Set a deadline to take action on the above! 



▪ Want help? 
▪ Want a consultation to discuss your site and online goals?
▪ Text 425-247-1870 with your email, business name or see me after
▪ No cost to attendees

▪ Questions?
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